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NEW ORLEANS EMBRACES CREATIVE INDUSTRIES 

AS A KEY TO THE CITY’S ECONOMIC FUTURE

Cities, States and Nations Recognize Growth and Sustainability of the 
Creative Industries

The dramatically changing economic universe demands new strategies for preparing our youth and workers to be able to benefit from the ongoing evolution of jobs, business, and non profit opportunities. 

The Creative Alliance of New Orleans leadership caught on to this trend early, after reading a study of the importance of the arts in economic development prepared by the Port of New York and New Jersey in1979, A study by the New York University Business School in the early 90’s determined that the location of businesses were overwhelmingly influenced by two top factors: the location of the home of the CEO, and the creative resources of a city. Those resources were important not only for providing arts and entertainment venues, but also providing creative talent for the support of business growth.

In the later 90s Charles Landry described the seminal efforts in Great Britain to transform previous industrial sites into hubs for the creative industries in his book “The Creative City”. Those early initiatives have become robust institutional initiatives and programming. 

Now, cities, states and nations are full out chasing creative industries artists and producers in a wide spectrum of disciplines: visual, performing, design, engineering media, literary and culinary arts. These are disciplines that are “place based”, do not benefit from cost savings by moving off shore or automating. 

New Orleans has such rich and powerful cultural resources based both on cultural legacy and more contemporary art forms that the city policy makers, business and civic leaders have tended to take the creative industries for granted. Tourism leaders trumpet the cultural assets of the city, but have only recently begun to understand more clearly the needs of creative artists and producers in developing their careers and generating enough income to live, raise children, and find enough time to develop their talents while holding down inevitable “day jobs”.

Consequently some cities with many fewer culture bearers, musicians, artists, architects, writers, filmmakers and culinary artists have made greater progress in developing comprehensive strategies for developing this exploding sector than has our region. 
That is about to change. The Downtown Development District, a business improvement district that has been supportive of the creative sector for several decades, and the Creative Alliance of New Orleans, (CANO), whose leadership began a push for the creative industries with the founding of the Contemporary Arts Center in 1974, have joined up to launch the comprehensive study and strategic planning process that will better quantify the full extent of the creative sector here; better evaluate its economic impact; work with other city, non profit, economic development  community and cultural interests to develop a strategic plan for the industry’s growth in the city and metro area; and finally, develop a marketing campaign that will help the broader public understand, appreciate and engage in work to bring our creatives and our city forward.
For proof that this can work, we need only look two states over at the Creative Birmingham initiative, and closer to home at the early studies of the tourism industry in the seventies that led to a similar process, moving tourism from a two person office to the behemoth industry sector it has become, with significant financial backing from the state and from self imposed taxes. 

With the will, collaborative, ground up, sustained effort, we can achieve the city’s destiny as one of the world’s leading cultural centers. The DDD and CANO look forward to partnering with other entities that have taken on elements of the broader industry, or are working to build vibrant cultural venues, or focused on the vitality of developing neighborhoods, (hopefully without sacrificing the residents and artists that have often been the catalysts for growth, but are also often pushed out by gentrification). The headline “Keeping Artists in Town” leapt off the front page of the New York Times Art section recently, describing the transformation of vacant space in the Brooklyn Army Terminal into work space for over a hundred artists. We have the vacant space, the creative talent, the creative brand and now a new collaborative energy to achieve similar breakthroughs. Will you be a part of this drive?     
